4 Y
One ﬁSh, two ﬁ.Sh, sports fish, news fish.

Fishing for your target market? Reel them in with the
AOI° Canada Media Network — your best Internet advertising

I resource reaching 75% of Canadian online consumers.”

Ou ernetadve g expe kKnow “Xo e wate

‘ ‘v A '\ \ With our fast-growing suite of high traffic online properties, you'll
be able to lure a wide variety of attractive demographic groups,
Y f LY largely between 25 and 49. Catch families with kids, male sports

/ enthusiasts, women investors. Car buffs — you name it!

S Or all the fish.

Now with Advertising.com in our roster we can optimize your
campaign, bring it alive with rich media and capture a wider
audience for your product or service.”
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the Media Network Orvisitt WWWw.aol.ca/advertise for more information. /
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or email: AdSalesCA@aol.com.
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* Source: comScore Media Metrix, July 2005 - The AOL® Canada Media Network contains all entities that are wholly owned or are represented by AOL Canada.



